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QUESTION ONE (COMPULSORY) 

(a) Define  the following  

i. marketing communication                 [2 marks] 

ii. market exchange                  [2 marks] 

iii. relational exchange                 [2 marks] 

iv. marketing                   [2 marks] 

(b) What is cognitive dissonance                  [2 marks] 

(c) Describe  three ways of  reducing cognitive dissonance               [3 marks] 

(d) Explain four types of sales force structures               [4 marks] 

(e) Describe the roles of communication in exchange transactions             [8 marks] 

QUESTION TWO 

(a) Describe the concept of marketing intelligence              [3 marks] 

(b) Discuss any three components of the marketing information system (MIS)            [6 marks] 

(c) Describe three benefits of marketing research system              [6 marks] 

QUESTION THREE 

(a) Describe the following terms as used in marketing: 

i. Segmentation                   [2 marks] 

ii. Product positioning                  [3 marks] 

(b) Discuss the marketing orientations               [10 marks] 

QUESTION FOUR 

      Discuss the internal and external environment of marketing            [15 marks] 

QUESTION FIVE 

(a) Define service marketing                                                                                                      [2 marks] 

(b) Describe the Porters Five forces model                [5 marks] 

(c) Describe the major components of promotion mix                                                              [8 marks] 

QUESTION SIX 

(a) Differentiate between pull and push strategy                [4 marks] 

(b) State the roles of intermediaries                 [4 marks] 

(c) Describe the steps in personal selling process               [7 marks] 


