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QUESTION ONE (COMPULSORY) 

(a) Define the following term     

i. Marketing                                                                                                           [4 marks] 

ii. Marketing environment                                                                                      [3 marks] 

iii. Marketing strategy                                                                                             [3 marks] 

(b) Describe the following terms as used in marketing: 

i. International marketing                [3 marks] 

ii. E-Marketing                             [3 marks] 

iii. Marketing mix                            [3 marks]  

iv. Product                   [3 marks] 

v. Niche market strategy                                                                                          [3 marks] 

QUESTION TWO 

(a) Explain  Core Marketing Concepts  that you know             [10 marks] 

(b) Explain five marketing management philosophies                [5 marks] 

QUESTION THREE 

(a) The process of new product development has various steps explain them                       [7 marks] 

(b) Micro and macro marketing environment are factors that affects the company explain four for 

each.                     [8 marks] 

QUESTION FOUR 

(a) Explain the factors affecting the consumer behavior in marketing industry               [5 marks] 

(b) State and explain the advantages and disadvantages of global marketing                     [10 marks] 

QUESTION FIVE 

(a) Explain the importance of understanding consumer behavior in marketing world           [7 marks] 

(b) State the E-marketing challenges to customers that you know             [8 marks] 

QUESTION SIX 

(a) Discuss product classification in marketing                        [6 marks] 

(b) Explain the importance of technology in marketing                                                         [9 marks] 

 


