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QUESTION ONE (COMPULSORY)

(a) Define the following terms.

i marketing mix

ii. Product

iii. Wants

iv. Needs

v marketing strategy

(b) State factors to consider when pricing a product

(c) Explain five objective of marketing in business

QUESTION TWO

(a) State the tools of public relations in marketing

(b) Discuss demographic segmentation

QUESTION THREE

(a) Discuss the disadvantages of globalization in marketing

(b) Name the promotion mix elements that affect marketing

QUESTION FOUR

(a) state and explain five main classifications of goods

(b) List the criteria to consider in determining the viability of a market segment

QUESTION FIVE

(a) List five strategies of entering a global market

(b) State and explain advantages of communication in marketing

QUESTION SIX

(a) State the components of macro environment in marketing

(b) Discuss the stages in development of a new product.
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