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 Question ONE (1) is COMPULSORY  
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 Use sketch diagrams to illustrate your answer whenever necessary 
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QUESTION ONE (COMPULSORY) 

(a) Outline some of the importance of marketing.                                   [10 marks] 

(b) Give five differences between marketing and selling.                       [10 marks] 

(c) Classify marketing functions.                                       [3 marks] 

(d) Define buying motives.                                                   [2 marks] 

QUESTION TWO 

(a) Markets have been classified in different ways. Outline any five such classes, giving an example 

for each.                                                                                                                             [10 marks] 

(b) Define marketing concept and give its features.                                                                 [5 marks] 

QUESTION THREE 

(a) It is now recognized by all that even a well conceived marketing plan may fail if adversely 

influenced by uncontrollable factors. Explain.                                                                  [10 marks] 

(b) Define consumerism.                                                                                                            [1 mark] 

(c) Outline some of the rights of the consumer as enshrined in the consumer bill of rights.   [4 marks]  

QUESTION FOUR 

(a) Marslow’s theory can be used to interpret buyer behavior on the basis of needs. Explain.   

                  [10 marks]  

(b) Outline five benefits of adopting and use of the marketing concept.                                  [5 marks] 

QUESTION FIVE 

(a) Market segmentation is a strategy that aims at reaching the desired target group. What are some of 

the benefits of market segmentation                                                                                  [10 marks] 

(b) State and briefly explain the steps followed in the process of determining the marketing niches 

                               [5 marks]  

QUESTION SIX 

(a) When choosing a channel of distribution, middlemen consideration is an important aspect. What 

are some of the factors to look at before selecting a middleman           [10 marks] 

(b) Define the term brand.                                                                                                        [1 marks] 

(c) Outline the kinds of brand names a firm can select from              [4 marks] 

 


